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The current scholarly publishing landscape

• 1.5 million articles published p.a. in around 27,000 
peer-reviewed journals      

• 125,000 editors, 350,000 board members, 2.5m 
referees and 12m authors

• Average US researcher reads 280 articles per annum

• Articles per researcher

• Authors per article



• Visibility

• Discoverability

• Digital sign-posts



Vital to be visible

Quality is at the heart of impactful research! 



Making you and your work identifiable with an ORCiD



Tips on a good title

"We would typically expect a strong title, a good 
title that really expressed what the article was 
about and made it clear to the reader exactly what 
the topic was, and it's amazing how often writers 
neglect to do that.”

Professor Mark Brundrett, Editor of Education 3-13



Tips on a good title

Your title and abstract are your article’s ‘shop window’ so 
make it attractive:

• Put what’s new / what makes if different at the start

• Think about how someone will search for your research – what 
search terms will they use?

• Use these in your title and abstract to make your article more 
discoverable (search engine optimization).

• Use clear, concise language that could be understood by 
someone outside of your field.

• Draw out the main issues you are looking to address in both 
the title and abstract (but be brief!).



Video abstracts



Publishing Open Access

Gold Open Access
• publication of the final article (Version of Record)

• article is made freely available online (often but not always after
payment of an article publishing charge (APC)

Green Open Access
• Archiving / deposit of an (earlier version of an) article in a

repository



Green OA Gold OA

Understanding article versions

Green OA



Sharing your research

• No embargo on Author’s 
Original Manuscript (AOM) 
posting 

• No embargo on posting to a  
personal site (e.g. LinkedIn)

• Embargo: 12 months (STM), 
18 months (SSH) if posting 
to an Institutional or Subject 
Repository or Academic 
Social Network (i.e., 
Academia.edu, Mendeley)

• Include a link to the VoR
from anywhere you have 
posted your AOM or AM

• Please do not post the PDF 
of the VoR unless you have 
chosen to publish your 
article Gold Open Access

http://authorservices.taylorandfrancis.com/copyright-and-you/#VoR


NTU repository for research papers DR-NTU 
(Open Access)

https://dr.ntu.edu.sg/



Academic social networking

http://en.wikipedia.org/wiki/File:Reddit_logo.svg
http://en.wikipedia.org/wiki/File:LinkedIn_Logo_2013.svg
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https://researchdata.ntu.edu.sg/ 

NTU repository for research data DR-NTU (Data)



Research data
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Moving to Open Scholarship



• Impact

• Profile-raising

• Social media



The rise of ‘altmetrics’

Altmetric tracks the 
attention that scholarly 
articles receive online, 
and specifically via: 

• Social media 

• Traditional media

• Online reference 
managers





How to use altmetrics to your advantage

• Identify coverage and wider dissemination of your 
research

• See who is talking about your research

• Monitor other research in your field

• Manage your online reputation

authorservices.taylorandfrancis.com/

measuring-impact-with-article-metrics



Using social media to highlight your research



Social media: starting out

• Identify the audience you want to reach
(fellow researchers, practitioners, general public)

• Choose the best channel(s) for you

• Follow people you want in your network

• Follow subjects and trends relevant to your work

• Incorporate social media into your working 
pattern



Top tips for effective social media posts

• Use #hashtags

• Include the handles of related people and 
organisations

• Keep your posts short

• Images help your post to stand out on a busy social 
media wall: try data visualisations and infographics

• Ask questions

• Include a ‘call to action’ and include links

• Think before you post (and respect social media 
netiquette)



The rule of thirds

Promote

Engage

Share



“Publicizing an article is work, but it’s worth it. I have 
received more emails about my article in the past two 
months than I have about all my other work in the 
previous year. Another university has invited me to visit 
because of my work, and my students are more excited 
about research because they see the attention it is 
getting. Not every article I write will be as interesting to 
the public, but I will definitely be working to do what I 
can to rustle up some interest in my work in the future.”

Russell Warne, Assistant Professor, 

Utah Valley University



Making the most of publisher initiatives

Use your free author eprints

Ask for a banner for 
your email signature



Broaden your reach
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Is your article newsworthy?





Guidance, news and ideas for authors 

authorservices.taylorandfrancis.com



Questions?
Twitter: @tandfauthorserv

Facebook: tandfauthorservices


